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TSG Network is about

• establishing an effective EU-wide and 
long-term support network in at least 18 
countries

• to replicate, transfer and expand the 
uptake of the ‘Traffic Snake Game’ as a 
successful proven tool for changing the 
travel behaviour of primary school 
children (age 6-12) and their parents

• by shifting journeys by car to more 
sustainable modes such as walking, 
cycling, public transport and car sharing 



Background

• car traffic is increasing

• more unsafe situations occur

• pollution levels escalate

• feelings of insecurity increase

• parents only feel safe when driving their 
children to school by car

• results in more traffic and more pollution 
in and around the vicinity of the school

• …

• the ‘Traffic Snake Game’ aims to break 
this vicious cycle
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Traffic Snake Game?

• a fun campaign and game that stimulates 
young children (age 6-12) and their 
parents to travel to school in a safe,  
environment-friendly and healthy way 

• the campaign consists of a game and 
other actions on traffic and mobility

• the campaign as a class and school 
activity is highly appreciated by kids, who 
are able to convince their parents to 
significantly reduce their car use



The game in six steps

• before, each school establishes its baseline 
and sets its own target

• for a period of two weeks, children earn a 
‘dot’ sticker for every day they use a 
sustainable mode for home-school trips

• in class, pupils place the dots on a larger 
green sticker (full = predefined target )

• classes stick the green sticker on the traffic 
snake banner (end = target reached)

• 3 weeks after, the sustainability of the 
action is measured once more



Project objectives on network level

• to train, guide and support National 
Focus Points in 18 countries to motivate 
and activate cities and/or schools to join 
and run the TSG campaign

• to introduce of a digital platform to 
enable the campaign to function as a 
long-lasting practical platform and tool 
for campaigning and monitoring an 
energy-efficient modal split 

• becoming self-supporting after the 
project lifespan



Project objectives on campaign level

• all the consortium member National 
Focus Points will implement the campaign 
in at least 3 cities in their country 

• in at least 60 active schools per country 
over the course of 3 EU-supported years

• participating schools will target to 
generate a significant mode shift within 
the (travel) behaviour,  namely at least 
15% more sustainable trips during the 
campaign and a retention effect of at least 
7% after the action



Expected impacts

• stimulation of the demand for sustainable transport 
concerning home-school trips, resulting in an increase of low-
carbon transport, a more sustainable mobility culture and a 
reduction of energy consumption and emissions

• reduction of about 2.500.000 car km within project duration 
and matching emissions and energy savings



Results
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Results

Watch our 4-minute 
animated summary video:

“Results 2014-2017”

http://www.trafficsnakegame.eu/game/results/


More information

Visit our website:  www.trafficsnakegame.eu

Watch our video’s:

“How it works” “Once upon a time”

http://www.trafficsnakegame.eu/
http://www.trafficsnakegame.eu/game/how-it-works/
http://www.trafficsnakegame.eu/?news=have-a-look-at-our-new-european-tsg-video
https://youtu.be/20fOQssCzPo
https://youtu.be/ZTB_ZhRXeyE


More information

For more country-specific details and lessons learned, 

Enjoy our results brochure:

http://www.trafficsnakegame.eu/downloads/


Project partners

• Mobiel 21 (BE) - Coordinator

• WYG Ltd (UK)

• DTV Consultants BV (NL)

• Association of Self-Mobilized Citizens (PT)

• Euro Project Consult (FR)

• Club “Sustainable Development of Civil Society” (BG)

• Institut for Traffic Education (AT)

• Transport Research Centre (CZ)

• Centre for renewable energy sources and saving (EL)

• Paragon Europe (MT)

• SINERGIJA (SI)

• Group for Studies and Alternatives 21 (ES)

• Regional Environmental Centre (HU)

• Empreintes asbl (BE)

• The Romanian Energy-Cities Network (RO)

• Euromobility (IT)

• Environmental Centre for Administration and Technology (LT)

• Rupprecht Consult (DE)



Join the campaign



Contact

Raf Canters

raf.canters@mobiel21.be

Mobiel 21 vzw

Vital Decosterstraat 67 A 0101

3000 Leuven

Belgium

Legal disclaimer: The sole responsibility for the content of this
presentation lies with the authors. It does not necessarily reflect
the opinion of the European Union. Neither the EACI nor the
European Commission are responsible for any use that may be
made of the information contained therein.


