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TROLLEY‘s new ebus image campaign for everyone! 

Join free of charge and become part of TROLLEY’s trolleybus image campaign! You will 

receive a free package consisting of posters, swing cards and other promotional  

material which you can then adapt to your local needs respecting the corporate identity  

of your city! Start promoting the trolleybus in your city! 

The campaign has been developed by the TROLLEY project, funded by the CENTRAL EUROPE 

Programme with means of the European Regional Development Funds (ERDF).  

The brand 

The two-tone design of the brand dramatizes the two worlds in which TROLLEY moves with its 

argument: ecology and economy. The green colour stands for all advantages in the field of 

environment and sustainability. The black colour stands for the sober world of numbers.  

The line that extends the logo ebus upwards represent the distinguishing feature between the fossil 

bus and the ebus: the pantograph is designed in the most abstract way to give no system a 

preferential treatment. 
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Exemplary campaign elements 

The modern ebus takes up the innovation part of 

trolleybuses visualising speed, comfort, reliability, and 

cleanliness at the same time. The birds symbolise 

freedom of choice and pick up the idea of clean and 

environmental friendliness.  

The symbiosis of technical progress and environment 

continues as the birds sit on the stylised trolleybus 

wires, which take up the main messages of the 

campaign: smart, clean and green. 

 

 

 

 

Success stories and real persons make the vision of the stakeholder groups living and address 

different benefits. Celebrity testimonials act as ambassador as they actively tell the success stories to 

key decision makers.  

 

The logo, the claim, and the stylised trolleybus wires are the basis for the ebus messages. Posters and 

advertorials convey these messages to a wider audience. The background on the posters can be 

personalised by integrating monuments, buildings, symbols and famous sights of a city.
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Posters 

Poster 1: Our trick? It’s electric. 
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Poster 2: No noise? Sounds great! 
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Poster 3: 0% pollution. 100% innovation. 
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Example for an Advertisement on the Back of an ebus 

 

Example for a Partition Wall 
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“Swing card” for Trolleybus Handle (front and back) 
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Poster Adaptation from Salzburg 
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Example for Poster at a Future Bus Shelter in Salzburg 
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Interested? 

If you are interested in joining the free campaign and 

receiving all open files, contact Mag. Johann Kogler who will 

provide you all files:  

Salzburg AG für Energie, Verkehr und Telekommunikation  

Salzburger Lokalbahn  

Tel.: +43/662-8884-6163  

Fax: +43/662-8884-6115  

Mobil: +43/676/8682 2348  

ebus@salzburg-ag.at 

www.ebus.eu   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The ebus campaign is part of the EU’s TROLLEY project and is therefore free of charge. 

 


